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About the project

OTTplay, a product from Hindustan Media Ventures Limited , is India's first AI-powered streaming and content discovery platform. 
It's a distinctive and immersive one-stop platform. It provides OTTs with easy integration and delivers personalised 
recommendations powered by AI. This one-stop entertainment platform provides 150+ live channels, 50,000+ movies, and web 
series, in addition to 20+ prominent Indian and international OTT platforms including SonyLiv, Zee5, Hallmark Movies Now, 
Curiosity Stream, Tastemade+, and many more. 

The number of viewers is increasing at a rapid pace, as are their needs for quick access to information. Viewers no longer have the 
patience to go through hundreds of channels to discover something they might enjoy viewing in this scenario. The modern 
consumer expects to find the necessary content after only a few pages of browsing. As a result, it is critical for a one-stop OTT 
platform to improve content discovery functionality. There is a need to improve the experience of the one-stop OTT platform 
premium users and give a better service through the facilitation of a simple user interface and more features in content discovery. 
As designers, we strive to identify user problems and suggest relevant solutions to make their tasks easier and to improve the user 
experience. 



This project aims to create and improve the content discovery features of the mobile application of OTTplay in order to make it 
more convenient for viewers by introducing new and possible useful ideas. The main goal of this project is to simplify the user 
experience and update the visual style.



The main purpose of this project to enhance OTTplay’s mobile application more user friendly by incorporating various UX laws.

“Indulge in ultimate 
relaxation with 
OTT.”

Questioning Deeper

Nothing is stable for the long run in today’s competitive and modern technological environment. People want more without putting 
much effort as they want the technology and functionality to be simple for them. So after doing a few background study about this 
one-stop ott application, I found a need to first understand how search and recommendation features work for content discovery 
system. Also I felt a need to understand how users’ behavior works in case of discovering the right contents for them. Further to delve 
deeper into the understanding of  user requirements I gathered some research questions which helped me to proceed the project to 
proper direction.




How do users interact with the content discovery features on the one-stop OTT?



What variables affect user preferences while choosing content?



How does the recommendation engine on one-stop OTT help users find relevant content?



How might AI and ML approaches be used to increase the accuracy of content recommendations?



How can one-stop OTT personalise the content discovery experience to meet the needs of individual users?



How do user feedback and ratings improve content recommendations and user engagement?



What can be the best way for showing viewers content genres, categories and recommendations that are customised to them?



How can the experience of content discovery be improved by using visual clues and interactive components?



How can a one-stop OTT optimise user interfaces for efficient content navigation and discovery?



What methods can be used to sync user preferences and their watching history across different devices they use at the same time for 
a consistent content discovery experience?

Problem Statement

Hypothesis

OTTplay overwhelms the viewers with a huge amount of contents to watch; however selection process of watching has become 
very difficult for the viewers. Users spend lot more time to find out a content to watch and sometimes they become so restless for 
not finding the proper content and just leave the platform.

It would benefit OTTplay to introduce new features on its mobile application that allow users to discover the content easily and 
spend more time watching the shows rather wasting lot more time in searching the content.

After comprehending the problem statement, I proceeded to delve deeply into the issue and posed the following questions which 
assisted me in streamlining the path for the further research study.

Observation


Study


Evaluation


Development


To observe viewers’ behavior when they search for streaming contents



To study viewers’ pain points while discovering content on application



To evaluate viewers’ needs and preferences while selecting content or searching for streaming content



To develop a user friendly interface for viewers to improve content discovery 

Literature Review and Online Research 

Project Goals

Framing 5Ws and 1H Questions

Behavior 
observation 

Pain point 
study

Needs 
evaluation 

Development 

WHO

WHAT

WHERE

HOW

Who is the intended audience?


Who makes the decisions about what to view on OTT?


Who is the most vulnerable age group?

When did users begin using the platform?


When did viewers first notice this problem?


When do they become dissatisfied with the decisions they 

have made or that are available to them?

Why viewers favor OTTplay?


Why does choosing content to watch take so long?


Why is this issue occurring so suddenly?


Why is this causing perplexity among users?

What elements effect viewers to make a particular decision? 


What is the issue that has to be resolved?


What do we want to gain from this?


What has already done to address this issue?

Where does the users’ decision making process become 

particularly confusing?


Where do viewers search for the best content?

How do people discover the right content to watch?


How do users respond when they can’t locate the 

appropriate content?

WHEN

WHY

Research Methods

Secondary Research

The data for the study has been collected using mainly qualitative method. Primary data is collected through a semi structured 
interview and tasks. The secondary data has been collected from various concerning online websites and research papers.

Research on Shift in Media Consumptio

 Changes during Covid-19 Pandemic - The devastating effects of the COVID-19 epidemic have been seen in how individuals 
consume media. A significant portion of users' behaviour changed to allow for increased use of over-the-top (OTT) services during 
the lockout. It is demonstrated that the overall predictable impact on the relationship between the consumer, their emotions, and 
their future activities towards these services has changed in light of this changing consumer behaviour

 Present situation of OTT industry  - Every OTTs are competing to rule the industry with their diverse contents, distinctive UI 
features and UX experience. Understanding the audience and providing relevant materials are crucial factors in the success of 
these OTTs. 


The increased penetration of smartphones and affordable data plans also drove the first wave of OTT platform growth. This growth 
has been driven by users’ personalisation experience while this experience also faces some market difficulties such as high expense of 
acquiring new consumers, increasing average use of content consumption by displaying relevant contents and market competition.

Ways of Content Discovery Used by Viewers



Finding what to watch is getting more harder and as result of the volume of content that is flooding the OTT market. And for the 
viewers, this is becoming more frustrating. Since there is a rising source of frustration, there is an increase in the amount of data 
emphasising. People find contents in two ways:




 Users search content using the Search space by typing or clicking on relevant terms. This may 
cause ads or promotion displaying on partial screen. But after all these when users are unable to comprehend the contents they 
simply logout the platform.




A successful content discovery may begin with the entry of a keyword into Search engine but it is more 
likely to entail the display of promotional notifications or suggestions. Passively browsing, people can be directed to relevant material 
and as a result of their exploration and watching experience.

While Looking for Anything Specific :

While Simply Exploring : 

Effect of Search and Recommendation Systems on Viewers



The ability to recommend content to viewers is essential to streaming services. User-churn may result from non-personalised search 
and recommendation systems that do not consider user preferences or behaviour by serving up material that the user does not like.




 · Users must find the appropriate show to watch and the best way to do that is to look up the show. However, most people 
may only sometimes recall the name of a show and may search for it by the cast, age, a line from the movie or in some odd 
circumstances a producer filter. The results of a search that just uses names or keywords as filters could be completely irrelevant.

A lack of pertinent search results would discourage the user from utilizing the platform and drive them to seek out another site with 
superior content.




· Video recommendation systems are spaces for content discovery and hidden facilitators of emerging 
serendipity. They serve as the main features of content discovery, directing users to stuff they might like. On the other hand, 
recommendation engines hold a tremendous amount of power and may be a major factor in why people may need help finding the 
content interesting. In this regard, a recommendation feature that does not take into account every aspect may be unable to locate 
content that dazzles the user and increases OTT user retention.

Search :

Recommendation : 

Literature review

Online Research

User Interviews

Empathize

Design Tools

Look for fresh 
contents every week

Have trouble finding a 
show and are unable to 

decide to watch

Think the viewing 
preferences should be 

based on their personal 
recommendation

Decides what to watch 
based on social media 

recommendation

50%60%74%55%

Data Insights

“   With is about to become world’s 
second-largest, with expected market value around 


growth rate of 45%, OTT market in India 

Rs.138 billion   “ 


By end of  2023,

-  (Global OTT Market Report, 2023)

-  (Pricewaterhouse Cooper Survey, 2022)

-  (Pricewaterhouse Cooper Survey, 2022)

-  (PwC Consumer Intelligence Video 
Survey, 2021)

-  (BARC Report, 2021)

I have looked for one-stop OTT application mostly based in India. And I found that there are 2 one-stop OTT platforms which are direct 
competitors of OTTplay. They are :

After gathering all the data I began to assess, condense and transform it into artifacts that would be useful in building user portrayals. 
I found a pattern after analysing the data, which led me to categorise the user groupings with comparable characteristics.

I have also looked for India’s biggest and most popular OTT-players which are so enhanced by every features and perspectives. I 
found that there are 3 biggest platforms right now which are the indirect competitors but in a way direct competitors of OTTplay. They are :

Understanding OTT’s Personalised Recommendation System 



In today's cutthroat OTT market, user experience is critical. OTT platforms maintain viewer engagement and satisfaction by offering 
tailored suggestions to users based on their viewing history and interests. Users are more inclined to stick with the service if the 
platform can predict their preferences with more accuracy.
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Home Page 
Recommendations

Personalized 
Watchlist

Exit Intent 
Pop-ups

Genre-specific 
Recommendations

Subscription 
Suggestions

Optimization 
Widgets

Competitor Analysis

Interviews

Empathy Mapping

Persona Mapping

Problem Sorting

Design Statement

User Journey Mapping

 Watcho (a DishTV India Limited product
 Tata Play Binge (a joint ventured product between Tata Sons Private Limited and TFCF Corporation)

 Netfli
 Prime Video by Amazo
 Disney plus Hotstar

 The Content Cravers - Users are perplexed and picky about the stuff they consume; these are regular ott viewers who watch 
whenever they are bored or have free time

 Anytime Addicts - Users who use this one-stop ott application practically every day and usually watch all types of contents and 
love to learn about different cultures and people

 Occasional Viewers - Users who value quality over quantity and carefully select shows from the platform. They are more 
hesitant to pay money to the ott if they don’t get some good quality contents.

OTTs 
integration

Content 
Curation

Social Sharing

Advanced 
Filter & Search

Personalised 
Recomendation

Integration of 17 OTT platforms

Provides unique contents with 
catchy content segmentation such 
as “Bollywood Masala”

Offers personalised 
recommendations based on  
viewing history, rating and 
feedback, genre preferences

Emphasises the production of its 
own original content collaborating 
with content creators


Creates user-generated content

Provides social sharing for the 
contents

Does not provide social sharing for 
the contents

Does not provide social sharing for 
the contents

Offers personalised 
recommendations based on  
subscriber's last visit to the app or 
website and user preference

Typically has a team of content 
curator and editor who review  and 
select content to be included in the 
catalog based on popularity, 
relevance, critical acclaim and user 
demand

Users can explore curated playlists 
created by OTTplay editors or other 
users, helping them discover 
content based on different themes 
and genres

Offers personalised 
recommendations based on  user 
preference, viewing history


suggests content from multiple 
platforms to individual tastes

Integration of 22+ OTT platforms

Categorises content into different 
genres and languages

Integration of 25 OTT platforms

Allows users to apply filters such as 
genre, cast and release year to 
refine the search result

Content 
Discovery

Related 
Content 
Suggestions

Customised 
Home Page

Content 
Curation

User 
Engagement

Social Media 
Integration

User Feedback 
and Rating

Personalised 
Recommendati
ons

Search 
Functionality

Sorting and 
Filtering 
Options

Has a variety of ways to discovery 
content browsing by genre, 
language, actor, director or 
keyword

Offers a variety of sorting and 
filtering options such as release 
date, genre and rating

Suggests related content based 
on viewing history, browsing 
preferences and interests

Features based on viewing history 
and interests including movies, TV 
shows, documentaries and stand-
up specials

Recommends content based on 
viewing history and interests


Also offers a variety of curated 
lists such as “Trending Now” and 
“New Releases”

Curates contents very carefully 
and it only offers high-quality 
content

Has high level of user 
engagement with users spending 
an average of 1.82 hours per day 
watching content

Facebook, Twitter and Instagram


Allows user to share with friends 
and followers

Average rating of 4.3 Average rating of 4.2 Average rating of 4.5 Average rating of 2.4

Facebook, Twitter and Instagram


Allows user to share with friends 
and followers

Facebook, Twitter and Instagram


Allows user to share with friends 
and followers

WhatsApp and Facebook


Does not allow to share with 
friends and followers separately 
but in groups

Has high level of user 
engagement with users spending 
an average of 1.5 hours per day 
watching content

Has high level of user 
engagement with users spending 
an average of 1.2 hours per day 
watching content

As it’s an integrated platform of 
different OTTs and when a 
content is selected to watch it 
takes the viewer to the content’s 
root platform so the average 
spending time always counts with 
that main source and nothing to 
do with this one-stop platform 

Curates contents carefully but it 
offers a wider variety of content 
rather than type of quality

Does not curate contents carefully 
as it offers a wider variety with 
some low-quality contents

Does not curate contents and it 
offers a wider variety with mostly 
low-quality contents

Features based on viewing history 
and interests but does not offer 
many categories

Recommends based only on 
viewing history and interests but 
does not offer vast range of 
curated lists

Does not offer personalised 
recommendation

Does not offer personalised 
recommendation

Its home page is not personalised. 
It features a variety of contents 
but is not tailored to viewer’s 
interests

Its home page is not personalised. 
It shows variety of different 
content which is not even any way 
relevant to user

Suggests related content based 
on viewing history

Offers a variety of sorting and 
filtering options but less various 
than Netflix

Offers genre and language 
options

Does not suggest related contents

Offers very limited option such as 
language selection only for 
accessing the app first time

Does not suggest related contents

Its search functionality is very 
good


It can find content by title, actor, 
director and genre

Has a more limited selection of 
content and it is not as easy to 
discover new content

Its search functionality is quite 
weak as it can find content only by 
its title

Its search functionality is 
extremely pathetic. It picks only 
the initials of the title and shows 
nearly 40-50 options

Has a limited ways of content 
discovery includes only language 
and genre selection

Has a personalised home page 
that recommends content based 
on viewing history, interests


Doesn’t offer many ways to 
browse contents.

Its search functionality is also good 
but it is not as comprehensive as 
Netflix’s

Interview Questionnaire Samples

Type of Interview : 
Sample size :
Sampling :

Semi - structured Interview

 135 - 150


  Purposive or judgmental sampling

Did you ever have that utmost confusion in deciding what to watch on a random basis?

While watching content on ott are there any sort of challenges or problems you faced?

If you had a chance to add any feature or category in the app then what it should be?

Have you ever felt that categorisation of the app helped you or troubled you in any way? Does it effect your overall experience?

Confusion about searching new content

141 Total Respondents

85%

Clueless what to watch 
next

54%

Prefer in-app features 
assistance

19%

Social media content 
suggestion

Facing challenges during content search

Adding preferred features in app

83%

Forget the name of 
content

70%

Prefer rating and review 
section in app

68%

Frustrate when a content 
disappears abruptly and 
keep hunting for it

57%

Want a separate space for 
their genre choice

55%

Get irritated of 30-35 
search results for same 
term

31%

Prefer a filter for quality 
content

 Survey data showed that 85% of respondents are perplexed before starting a new show because it requires a commitment of 

their time and they just don’t want to wind up watching something which will ruin their mood

  83% respondents sometimes are unable to remember the name of the content even though their favourite casts are in that 

show

 Hence, it can be inferred that people want to have a hassle-free way to discover contents without investing huge amount of 

time in following steps. Either they don’t want to be lost in the loopholes of searching the removed contents or spending so 

much time to read the reviews of a content from different sources whether those may or may not be reliable..

Key Insights Pause here

Opportunities
Take a look here

“ Create an easiest user 

flow to discover 

contents ”

“ Offering a home page 

with a huge variety of 

shows in a proper 

hierarchy with proper 

genre “

“ Improving the search 

engine into smart 

search with keywords 

and trending “

“ Enhancing the 

recommendation system 

more user friendly to find 

a specific content 

according to user’s taste “

“ Providing users with 

ratings and reviews of 

shows in the same 

page “

“ Creating a more 

engaging user 

interface for 

segregation   “

01 The Content Cravers

02 Anytime Addicts

Says

Thinks

Does

Feels

Pains

Pains

Thinks

Says

Feels

Does

Gains

Gains

They watch content while travelling back from workThese people might have the same taste as I do; I might like what they recommend

Time is valuable so watching short content is priority for them

They should do something to let me know if the content is there or not

Searching good content to watch is bit hectic

This is recommended based on my previous watched content; this 
might be to my taste

Number of choices is good but should be arranged properly 
because sometimes it causes frustration

There is nothing to do, so I think of watching something

Avoid binge watching

Why are there so many windows for the same movie!

Segregated section should be more relevant to 
their likes and dislikes

Why can’t I find something suitable to watch 
easily!

Is it worth my time to spend!

Misleading content should be 
removed from the platform

Bored; too many things are happening

Satisfaction Confusion about different segmentation

Confusion; so many options for single content

So many channel partners are on play

Installation of all source channel ott partners

Checking trailers and ratings from so many different sources before start watching

Lose of interest

Confused with many contents and steps to follow

Frustrated if they can’t find something 
quickly to watch

Global contents

Not really interested to install every single main sourced 
otts

Number of choices are creating problem while 
deciding what to watch

Satisfied

Language should not be abusive 
or inappropriate

Subscription facility Endless scrolling on homepage

Selection of content based on mood and situation Leaving midway through watching

Poor personalisation

Searching for content is hectic

Endless search

Misleading and unclear content description

Arrangement of segments and their relevancy

Directly connection built up with characters

Way of brief storytelling of content

Curious about new content Too many choices

Updated with the world and trend

Excited when watching latest trending shows

Unsure about the show if it’s worth watching

Anxious if content choosing doesn’t go right

Anxious of not finding the right content

They connect directly with the characters if the story is interesting

Loss of time

Feel cheated if the description doesn’t give proper information and find the content 
not suitable after start watching

They are struggling to find out a content from their choice of genre

After finishing one, they are confused about what to watch next

They are confused what interest them. They usually take recommendations from 2-3 
people or simply go with the ott recommendation

There are 5 different options to watch the same movie just because they are in different languages 
and it takes time to figure out

They really wish there would be ‘’Trending’’ option in the search segment so that I don’t need to think much what to watch

It’s like so many things are happening at one place; they are unable to find content from any specific genre

Why is there no option to select language or particular channel partner for contents?

Do only 1-2 scrolls, if find something interesting in between the watching, otherwise close the app

Plays the first thing they see, later they realise and then try to find the correct one

Scroll the recommendations, end up nothing to watch as the contents are not ideal type

Read comments in review sections to know more about the content

Watch trailers, check ratings and reviews before watching

Search on the internet where the content is available

Scroll the app homepage to find content to pass time, whatever the poster looks 
intriguing they jump into it

Check multiple apps to find content

They check all the teasers, trailers and reviews while deciding what to 
watch

She usually select contents on her mood, situation or ambience

Nowadays reels, WhatsApp, Instagram guide them what should they watch 

Pandemic made them addicted to this ott and now they are so confused if this platform is actually 
providing them the best contents to watch in compare to the other otts

They do not consider the segregated section of the app

They can watch anything if the poster looks catchy (judging a book by its cover)

They often consider recommendation and friends’ suggestion

Quality of content doesn’t matter when they are curious to watch anything

Randomly pick titles of their interest

Ask their family and friends for the reviews of content they had watched

They check ratings on IMDb and reviews on twitter

Usually finish whatever they have started

They watch teasers and trailers and reviews from different sources before start watching

Skip while watching any movie if it is not interesting

Leave the platform midway of scrolling if they unable to find the right content or 
genre

03 Occasional Viewers

Says

Does

Pains

Thinks

Feels

Gains

They firstly prefer watching filterShort clips of the movie or a show helps in screen out the content

If it takes too much time to decide what should be watched then they shift 
their focus on their other activity

Similarities in the recommendations; Recommended contents 
can be good and bad both

Ratings are no use because they are biased

Movies with least ratings are also good 
sometimes

Content should be according to 
the mood

Feel relaxed while watching

Free time utilisation

Good interface

Ask to install the main partnered app in mobile to watch content

Using different browser to check the rating reviews

Biased reviews

Unnecessary contents

Annoyed with too many choices for one content and advertisement

Hard to find out category

Limited information about regional contents and platform

Unnecessary contents create uneasiness

Satisfaction of access in different otts with one subscription

Frustrated if they can’t find the right content to watch

Difficult to find content randomly

Catchy poster and trailer Wastage of time with endless scrolling

Annoyed with too many choices and ads in between 
the video

Happy if the random movie they have picked turns 
out to be interesting

Love to explore underrated content

They make list of movies that they want to watch or choose in between their free time

They are always curious to watch trending content but only from their genres

They prefer watching ancient India, documentaries and history related content

They prefer both type of content long and short but it must be interesting

They consider friends’ opinion reviews apart from that they also check online reviews

They watch their favourite actor’s movies without doing any research sometimes

Barely scroll for contents but do scrolling when they cannot find content in the app itself

If poster and trailer is catchy then they simply watch anything

They watch all types of contents

Ask their family and friends before watching anything

Download the content as their preferred one if they like it

Leave the movies midway if it’s not interesting

Demographics

01 COLLEGE STUDENT

02 WORKING PROFESSIONAL

03  TEACHER

“Complex things irritate me the most”

“I consider rating and reviews very 
seriously and I prefer watching according 
to my mood”

Name :  Charu Saxena

Age : 21

Profession: Engineering Student

Bio

Charu is an engineering student, professionally 
working as a freelancer in an ed-tech company. 
She has started using OTTplay since mid 2022 
and got addicted to it.

“I love watching movies with my 
children and my mother”

Needs

 Proper segregation of show

 Seamless interface to find the particular 
conten

 Less scrollin

 Learning of new tech, exploring 
different culture from different genre 
and language show

 Up to date with the trending shows

Frustation

 Algorithm of presenting similar content

 Personalised recommendation of same 
type show

 Confusing homepage and genr

 Weak search filte

 Unable to remember show’s nam

 Endless scrollin

 Same icon usability options with different 
names

Netflix, Disney+ Hotstar

Other OTT Apps used

Motivation to use OTTplay

 Different ott partners integration in single 
platform

 Getting the access of lot more unheard 
show

 To feel relaxed after colleg

 Exploration chances of different culture

Demographics

Name : Shreyansh A

Age : 34

Profession: Software Developer

Bio

Shreyansh, a developer in IT, is living in Delhi 
away from his family. He is a cinephile and likes 
to spend his free time watching otts. He has 
started using OTTplay since September 2022.

Needs

 Trending shows, quality conten

 Clarity in genr

 Unbiased rating reviews integratio

 Notification of existence of a sho

  Smart search (searching by cast or 
director or language

 Limited scrolling

Frustation

 Taking too much time to find right 
conten

 Content can turn out to be borin

 Recommendations turn out to wastage of 
tim

 Removal of content without notificatio

 So many search results with same 
keywor

 Doesn’t let to see the description and 
directly plays the sho

 No social sharing option

Watcho, Prime video, Netflix, Voot, 
Disney+ Hotstar

Other OTT Apps used

Motivation to use OTTplay

 Boredom to exciting exploratio

 Being a part of India’s one-stop ott hyp

 Spending lonely time

Demographics

Name : Mrunal Rana

Age : 45

Profession: High School Geography Teacher

Bio

Mrunal is working as a high school teacher and 
resides with her family of five including two 
teenage children. She likes to travel. She 
started watching OTTplay since the starting of 
2023 on her colleague’s recommendation.

Needs

 Proper show descriptio

 User friendly access for her old mother 
when she is not aroun

 Checking reviews and ratings on the 
same pag

 Language selection on the first g

 Less congested homepag

 Graphical posters of show while 
searching, not only names

Frustation

 Too much scrollin

 Too long time to find out the right conten

 Giving up on a midway show because it’s 
borin

 Nagging everyone for trending shows 
informatio

 Unnecessary contents which seem not 
interestin

 Removal of a content from app without 
notification which is not finished watching 
yet

Disney+ Hotstar

Other OTT Apps used

Motivation to use OTTplay

 Youth spirit based content

 Exploring new genre

 Availability of black & white period’s movie

 Many otts in pocket friendly budget

Naveen

Design graduate and 

he is a cinephile.

Scenario

Naveen has plenty of time to unwind at 
home because it is the weekend. So he 
wants to watch some good original 
shows and films.

Expectation

To find best contents to watch on 
OTTplay so that he can spend his 
weekend perfectly.

01 02 03 04 05 06

PHASES Searching Content Finding Content Watching VideoFeeling to Watch Browsing Homepage Exiting Platform

EM
O

TI
O

N
S

A
CT

IO
N

S
TH

O
U

G
H

TS

Browsing homepage to 
check anything of his taste

Scrolling over homepage for 
content

Searching specific 
content from search 
option

Finding the content

Selecting the content

Playing the content or 
saving it in watchlist


Watching the content
Done or not done 
watching content

Exiting the platform

How will I get to find out 
the right content without 

giving much effort?

I think I will get 
something to watch from 

homepage.

Why am I not getting 
something good to 

watch?

Why is it so complicated 
to find at least one good 

content to watch? 

I should find by the title 
of the content.


Is it a spelling mistake 
so that I am unable to 

find?

What are trending 

contents right now?

Is the movie of my 
preferred language? 

How can I know?

Why is this so stressful 
to find a single movie 

to watch!

Why is there nothing 
recommended of my 

taste?

This is so boring. They 
should have provided 
the rating or review 

with the content.

I should have checked 
all the details about 

the content from 
google before watch. 

I wasted all my 
time just to find out 
a right content to 

watch.

This is really 
frustrating.

Took his iPad

Opened OTTplay 
app 

Excited

Confused

Stressed about not 
finding content

Anxious

Worried about 
quality of content Disappointed

All the problems are jotted down, inferred from the primary and secondary research conducted and color sorted on the basis of priority.



      Highest priority

      Medium priority

      Lowest priority

User forgets 
sometimes the 
movie name but 
remember director 
or cast

Missing out of the 
trending contents

Not enough 
description about 
the show

No social sharing 
option so that 
content can be 
recommended 
through sharing with 
friends and family

Chaotic search 
engine as it is 
unable to pick up 
the right keyword

Showing of the 
only title while 
searching but not 
the posters as well

Lot more scrolling 
and confusion in 
user flow to find 
out a content

User are perplexed 
about the genres 
as they are 
described not very 
clearly 

Using third party 
app oe website for 
rating and reviews

Removal of a 
content without 
notifying the user

Biased rating and 
reviews

  “ To develop an interactive interface and user flow which will help 
to bridge the gap of preferred content discovering and enhancing 

the user’s experience “

Focus Area

Brainstorming Solutions

Design Solutions

Visual Design

Screen Designs

I started ideating about the solution by keeping focus areas in mind. While studying and observing the current application of OTTplay I 

came across various gaps in current system like discovering content by personalising user’s preferences or simply by the existence of 

any content.  In Gen Z’s era, people are living in social media culture and has been adapted to the notification system for almost 

everything. I observed that unsatisfactory behaviour of users when they don’t receive the notification about the content from the 

application apart from the subscription alert. 

Introducing some new interactive features in the existing OTTplay application to enhance the experience of the content discovery for 

the users and keep them engaged with the app and focusing mostly on their needs and frustrations while searching for the contents.

Intervention Areas

Genre 
Categorisation

Contents 
Notification

Personalised 
User Preferences Smart SearchRating and 

Reviews

Enhancing 
Homepage User 

Experience

User Flow

01.  Personalising User Preferences

My Genres

Homescreen

User profile Settings

My Actors

My Filmmakers

My Languages

Select all

Select preferences

Done

02.  Content Notification 

Homepage

Start watching Taking to partner channel

Reminder

User profile

Content carousels

Notification

My Subscription

Recently added

Recently added

Leaving soon

Leaving soon

Reminder you have set

Content page Select 
contentWatch

Jhakaas Monthly

The Landing Screen lets user to interact with the main features of application. The users can select the OTTplay channel partners, 

genres, languages, access the user profile to personalise preferences, check the new releases and trending contents in specific 

genres and languages or simply just take up where they left watching last. 

Viewers can personalise their search preference according to their preferred genre, language, favourite actor and filmmakers.

All the most 
after opening the App

important


Viewer’s Personalisation

Landing Page

WhatsApp Alert

User Profile

New Releases

Continue Watching

Subscription Package

Channel Partners

Top Languages

Trending Genre

Tab Bar

Top Genres

Manage to receive notification 
through WhatsApp

Manage with profile with a 
range of options provided

Shows the new released movies or TV 
shows along with partnered ott 

Shows the last unfinished content 
from where viewer can take up

Shows the particular 
package user owns

Discover the integrated 
ott channel partners

Discover the content’s 
languages OTTplay is 
offrering 

Shows the genre specific 
trending contents

Shows options like 
home, premium, live TV 
and search option

Discover the different 
genres of contents

1

2

3

Landing page

User profile

User profile

Content Page

“ My Genres “ “ My Languages ” “ My Actors “ “ My Filmmakers “

Viewers can personalise 
their search preference 
from their profile setting

Introducing the features of My 
Languages, My Genres, My Actors and 
My Filmmakers that allow users to 
customise their favourites and quickly 
access their preferred contents

Customisation of content by selecting the preferred genres, languages, actors 
or filmmakers

User Personalisation Completed

If a TV show or movie is leaving OTTplay in the next month, it will show a “Leaving Soon” message on the content carousel. It will 

show on the Details page of the TV show or movie. Even if a new movie or TV show is added, it will show “Recently Added” on the 

content carousel.

An interactive integrated section to check the rating and review of a content inside the application so that user doesn’t need to search 

here and there sites all over internet. This section will show the critics review, articles about the show or movie and it will help the 

viewer to decide about watching.

Content Existence Notification

Rating & Reviews

Shows either any content 
is leaving the platform or 
anything newly added

Reminder from User profile shows the New released 
and Upcoming contents with details, releasing date and 
partner ott channel

In app integrated 
“Critics review” shows 
the unbiased review and 
ratings 

News article about the movie

User can check the cast and their 
work directly from here and can 
customise user’s watch list

It’s time to stop thinking 
and play the button 

Thank You

Less Scrolling

Homepage Hierarchy

Social Sharing

Content Visibility

User Preferences

Trending content

Making the screens less scrolling while searching contents

Maintaining the hierarchy of homepage to make it less congested

Social sharing option for a content for recommendation

Making the contents more visible for users

Enhancing personalisation of the content according to user’s preferences 

Making the users aware of the trending contents 


